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Member engagement on coronavirus has increased sharply in
recent weeks

Engagements & Articles Over Time (Jan-Mar 2020)

The uptrend began 2O

at the third week of +1749% t
January but rapidly t

Engagement
. . growth
increased end Arcles (0 /010517
O]f I:e b rug ry (02/01-03/17)
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e ngagements e Articles

LinkedIn internal data, volume of engagements and articles over time with change
of increase (from 1st of February to 17 March)



Top Ten Trending #Hashtags Jan 2020

#marketing
#leadership
#business
#realestate
#hiring

#jobs
#innovation
#kudos
#digitalmarketing

Conversations on
LinkedIn are
shifting in relation
to today’s
environment

Top Ten Trending #Hashtags Feb 2020

#marketing
#leadership
#business
#realestate
#hiring
#innovation
#jobs
#digitalmarketing
#recruitment

Top Ten Trending #Hashtags 1-18 Mar 2020

#coronavirus
#covidl9
#marketing
#iwd2020
#leadership
#realestate
#business
#hiring
#eachforequal

Source: LinkedIn Platform Data, March 2020



As of mid-March,

coronavirus is the
No. 1 trending
hashtag

Source: LinkedIn Platform Data, March 2020

Since February, we've seen
the conversation around

#coronavirus
grow more than 7 X

Alongside other hashtags
like #prevention, #safety,
and wellbeing as members
share content to help raise
awareness.

On March 1¢

#remotework
started trending, and
“remote working”

searches on LinkedIn
Learning have tripled.




Companies in the |T and financial services sector are most actively

discussing coronavirus.

Top Ten industries mentioning Coronavirus in their company updates

7%

o%

I | 4%

4%

3%
3%

Information Financial services ~ Marketing and Hospital & health Non-profit Management  Computer software
technology and advertising care organization consulting
services management

LinkedIn Internal Data — Dec ‘19 — Mar 20 - Top 10 Industries mentioning
Coronavirus in their updates (sponsored and organic)

3%

3% 2%

[nsurance

Law practice Higher education



% of Posts by trending topics

Culture and community

* \/irtual collaboration tools (1.4%)

* Productivity (1.1%)
* Learning new skills (2.5%)

i A

Health and well-being

* ProHealth (2.6%)
* Employee health (0.4%)
* Personal health (0.1%)

Since January, engagement on

| | . .
coronavirus-related topics usiness and productivity

» Gig economy (49%)

continue to Increase across + Going digital (2.2%)
; - . » Connectivity and bandwidth (1.5%)
regions and industries Sl 45

* Travel plans and contingencies (0.04%)

LinkedIn internal data, % of posts by key topics (16-Mar)



How organizations
are taking action
on LinkedIn




“Many companies are obviously facing
very challenging times, particularly those
in the hospitality and travel industry,
but we have seen huge amounts of
ingenuity and resilience as people

come together on our platform to find
ways through this.”

- Jon Addison, VP, LinkedIn Talent Solutions



As a brand, what does this mean for you?

Three principles to consider in times of uncertainty

A
#1

A

—e &&
flu

#2 #3
Manage employees through change Lead with trust Adapt to drive business continuity
Culture Reliability Executive Leadership
Productivity Transparency Customer Centricity

Learning Corporate Responsibility Safety & Reassurance



Manage your employees compassionately through change

Amplify the culture of the organization, and use the right channels to reassure employees

Culture Productivity Learning
 Share how your organizationis * Share how employees are » Surface online courses relevant to
keeping culture at the forefrontin succeedingin the virtual your organization or industry
times of uncertainty workplace
» Share educationalindustry reports
* Highlight how your employees * Thankemployees for seamless and whitepapers
are adjusting to the new normal digital collaboration
* Conduct virtual trainings
» Give insightinto new virtudl * Unveil new tools that help your
gatherings taking place within community work remotely

your organization



Culture

While technology is crucialin
keeping teams connected,
keeping spirits high and helping
teams thrive during challenging
times is also key.

Many organizations are sharing
how virtual gatherings or
company-wide initiatives are
keeping their culture alive.

Df Write a post

0 Kim Luegers - 2nd
Passionate professionally aby
2d - g4

HUGE shout out to Dave Teplinsky for holding an incredible sing-along session
for our over 85 of our Linkedin Chicago Kiddos! Exactly what we needed after a
long, challenging week.

#inDay

#linkedinlife

#ParentsAtLinkedin #WheelsOnTheBus #TwinkleTwinkle

LinkedIn hosts a sing-
along session with over 85
of the employees' kids

Published on March 18, 2020

™ Mickey Mikitani [Dfluencer
CEO, Rakuten, Inc.

Rakuten shared their approach to
reducing risk by encouraging work
from home, banning non-essential
travel, cancelling events, and

increasing use of video-conferencing.

Df Write a post

R the LEGO Group + Follow ===
(Y 606,745 followers
9h - Edited » @

lays we are seeing creative ways of staying connected through
challenging times. Our Employee Engagement team has daily afternoon coffee
talks with the fun twist of wearing a new facial or head accessory every time.
Stay safe!

f

The LEGO Group exhibited
its company culture through
fun virtual commmunications
and activities.



Productivity

The health, safety and well-being
of employees is a top priority for
businesses during these
unprecedented times.

With more people working from
home, companies are focused on
helping their employees stay
productive and connected.

all 4G @)

Write a post x

+ Follow ==«

w BP
& 2,429,130 followers
" 5d.-®

Important message from our CEO Bernard Looney today. While many of our
employees have been asked to work from home for the foreseeable future, we
recognize that not all of our employees can. Thank you to all those k ...see more

Bernard Looney [[j) - 3rd+
Chief Executive Officer, BP + Follow
5d. @

Last week | explained that everyone at bp is now working remotely, bar those
in safety-critical or operations-critical roles.

...see more

allac @)

|'_,f Write a post x

Salesforce + Follow ===

1,951,185 followers
5d. @

As many organizations shift from in-person to online, how can you make it
seamless for your employees to work anywhere? Sarah Franklin shares best
practices for enabling a remote workforce, from creating open communication

channels to making it easy to find info.

LEADING
THROUGH

5 Things We're Doing Now to Help Our Employees Navigate Work

salesforce.com

0@ 233

r_,p Write a post

_4  Satya Nadella i - Following
% CEO at Microsoft
7h-@

Tools like Microsoft Teams and Microsoft 365 are critical to ensuring employees
can be productive, collaborative and maintain a sense of community while
working remotely. This week, we announced new capabilities in Teams to make it
easier for teams to i and Here's my ion with
product marketing manager Aya Tange on how Teams can make virtual meetings
more inclusive. You can also learn more here: https://Inkd.in/g7ZXmYx

- e
F l
O™

e

Microsoft demoed new
features on Teams, their virtual
collaboration tool.

Salesforce shared best
practices for enabling @
remote workforce.

BP thanked their employees and
community for keeping
operations running smoothly.



Learning

Much of the workforce depends on
information to make progress on
personal and professional godls.

Brands with access to educational
tools and material are finding
creative ways to host content
online so that their audience can
continue learning from experts,
other people and businesses.

all4ac @)
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National Football League (NFL) + Follow ===

0% 248307 tollowers
4d-

Dear NFL Family,

These are difficult times for everyone. With the recent school closures happening
across the country due to COVID-19, the National Football League (NFL), alongside
our charitable partners, are making free digital education resources available to
teachers, parents, and students to help ease a bit of the burden.

Qur hope is that these online resources provide you and the students in your life with
support to lead a healthy and well-rounded lifestyle despite the disruption of these
unprecedented times.

Please review the link that follows for a complete list of digital learning opticns. We
wish you, your family, and all students continued health and safety.
https:/fbit.ly/2UKIiJG

The NFL made free digital
education resources
available to their followers to
help support a healthy
lifestyle amid ongoing
disruption.

all 4G @)
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Pepperdine University + Follow

Ml 56315 followers
1w + Edited « @

The University's Infectious Disease Task Force and Emergency Operations

Committea have been carefully evaluating the continuing challenges presented
the spread of COVID-19.

With the health and safety of our students as the top priority, all in-person class|
will transition to an online format for the remainder of the semester.

The last day of in-persen classes at all five schools and across every campus wi
be this Friday, March 13. The University has also announced that all non-essenti

Pepperdine events with expected attendance of 100 or more through the end off

March will be canceled or postponed.

In light of these circumstances, the University's annual giving day, Give2Pepp,
which was scheduled for today, will also be rescheduled to a later date.

For more information about Pepperdine’s response, visit the University's COVID
19 website at https:/fInkd.in/etaegnV

© @ 675 Comments

A & F A B3

Pepperdine University
transitioned their student
body over to an online format
for the remainder of the
semester.

]'_'f Write a post

m Adobe
BN ) .

With many schools moving to anline learning due to rising health concerns, we're
giving our global higher education and K-12 customers greater access to Creative

Cloud apps to facilitate distance learning: https://adobe.ly/21loKtr

Adobe Enables Distance Learning Globally for Schools Impacted by
COVID-19 | Adobe Blog

A &8 F A O

Adobe gave students and
teachers greater access to
Creative Cloud apps to help
facilitate distance learning.



Lead with trust

Demonstrate what drives your company and make your audience part of the
mission to address the emerging landscape

Reliability Transparency Corporate Responsibility
e Connectwith customers and * Talkdirectly to prospects about *  Share commitments you are
employees in the comments of challenging topics making to support your
communit
your posts * Join the conversation with your /
« Be open about customers *  Craft thoughtleadership
current challenges, but also on industry trends and what

* Understand the most pressing
topics for your customersin order to
shape your content

celebrate how your brand is your brand is doing in support

innovating during this time of
uncertainty



Reliability

In times of uncertainty, customers
are looking for solutions and
insights to help make the right
business and personal decisions.

Brands are highlighting new
innovations, insights and best
practices to provide actionable
information to customers and their
broader community.

|'_,f Write a post

Alibaba Cloud + Follow ===
() sa828 followers
5d - Edited + @
In the ongoing COVID-19 pandemic, a cure can’t come fast enough. That's why
#AlibabaCloud is providing i platforms and #Al -driven tools to
research instituti ide to the 1t of vaccines and
treatments for #COVID19.

In addition, Global Health Drug Discovery Institute has built a high-performance
computational drug discovery system specifically designed for COVID-19 on
Alibaba Cloud E-HPC, an HPC+Al Paas product supporting life science
applications and solutions running on cloud. GHDDI researchers and partners
working on treatments and vaccines for COVID-19 can already use the E-HPC
cluster through the GHDDI platform.

For inquiries and support, visit https://Inkd.in/f7DgV77
#TECHgetherWeCan

World Health Organization World Health Organization Office at the EU Pan

American Health Organization National University of Singapore Nanyang
Technological University Monash University

" TECHGETHER
(-] Alibaba Cloud WE CAN!

Computational and
Al Platforms Free for Public Research
Institutions Worldwide

EigE D VID-1
|l A
=i

Computational and Al Platforms Free for Public Research Institutions
Worldwide

alibabacloud.com

Alibaba Cloud shared
regular updates on how their
Al-driven tools were
empowering research
organizations worldwide.

|'_/j Write a post

= The Johns Hopkins University + Follow e
Y sz followers

oh- @

With #COVID19 now a global pandemic, this s a critical time for information but
also for the support and reassurance that science and evidence can offer.

Join us on tomorrow (March 17) to hear live from experts at Johns Hopkins
Bloomberg School of Public Health.

@ hitps://inkd.in/eYUB3W

Tuesday, March 17

@© 11:30 am. EST

COVID-19 WEBCAST
Insights from Johns Hopkins Experts

March 17, 2020 « Beginning 11:30 a.m. EDT

Live Webcast: JHU Public Health Experts on COVID-19

jhsph.edu

John Hopkins University
hosted webinars with public
health experts to share new

information on COVID-19.

B Q Search
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. Morgan Stanley Wealth Management + Follow ==
150,012 fellowers

As nations work to manage the spread of the coronavirus, investors search for
clarity on the implications for the economy, supply chains and asset classes
worldwide. Morgan Stanley analysts and economists share insights on this unfolding
crisis.

https://mgstn.ly/3b3DS00

Morgan Stanley released
insights for investors on the
impact of COVID-19 on the
economy, supply chains
and global asset classes.



Transparency

Transparency leads to trust and
confidence in a brand. During
uncertain times, openly sharing
information will help keep your
employees, customers and
investors assured with your
decision-making.

all 4G @)
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Patagonia
[ 399,057 followers
w-®

As COVID-19 spreads—and is now officially a pandemic—we are taking
additional safety measures to protect our employees and customers. The scale
of impact is still unknown, and we want to do our part to protectour _..see more

O © @ 10,342 - 253 Comments

® Like | Add a comment... A Share

Patagonia shares public
note to pending business
closures and taking
additional measures to
protect employees and
customers.

alac @)

7 Write a post
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@ World Health Organization was live
W 2,395,721 followers
i

2d « Edited «

Media briefing on #COVID19 with Tedros Adh:

> K| 002/54:55

Media briefing on #COVID19. #coronavirus
O @ © 3,628 - 2,837 Comments - 85,159 Views

(5 Like | Add a comment...

World Health Organization
holds daily briefings on
CQOVID-19 to keep people
around the world informed.

|__/j Write a post X

BMW Group + Follow ===

e 1,362,457 followers
4d.-®

Stay healthy and safe.
#COVID19 #Flattenthecurve #Stayhealthy #Staysafe

BMW
GROUP

In these times, society needs responsible action. We are all in an
exceptional situation.

It is our task as a company to protect our employees and their families
as well as possible, to strengthen our society in the fight against the
coronavirus and to prepare ourselves for the time ‘after corona’.

As of today, we are shutting down our European automotive plants and
the Rosslyn plant in South Africa. Our current plan is to start
production again on April 20.

This situation is deeply challenging for all of us, but we know our strong
culture and team spirit will get us through this difficult time. We are all
in this together, and we will overcome it! Be considerate to each other;
stay healthy and safe.

BMW Group reaches out
during an exceptional
situation with an honest note
about European automotive
plants.



Corporate
Responsibility

Companies are increasingly
identifying and executing ways to
support response efforts, like
shifting products to create medical
supplies, clothing.

Brands are also providing
financial relief to their
communities.

['_'I Write a post

I Mike Roman [} - 2nd + Follow ===
‘ Chairman of the Board and Chief Executive Officer ...

Published + 6h + @

3M has a unique and critical responsibility in pandemic preparedness and
response - a responsibility | and all our people take very seriously. #COVID19
#coronavirus

Update on 3M’s response to COVID-19

Update on 3M's response to COVID-19

Mike Roman on Linkedin

A & F A B

Mike Roman, CEO of 3M
announced the company’s plan
to increase production for
critical medical supplies to
impacted cities.

all4c @)

|'_/[ Write a post

LVMH
1,188,534 followers
1d - Edited - @
Given the risk of a shortage of hydroalcoholic gel in France, Bernard Arnault

instructed the LVMH Perfumes & C ics business to within
their production sites as much gel as needed to support the public a ...see more

LVMH pivoted their production
strategy to help meet

increasing demands for medical
supplies.

|'_'I Write a post x

—— + Follow ===
12,939,496 followers
6@

Today, in an effort to help friends and neighbors in our South Lake Union
community of Seattle, we're creating a $5 million relief fund to provide cash grants
to small businesses feeling the economic impact of COVID-19.
https://amzn.to/2vex|42

: s 4
Helping local small businesses through the impacts of COVID-19

blog.aboutamazon.com

O @ © 3453 - 59 Comments

Amazon creates a relief fund to
invest in and support small
businesses who are feeling the
economic impact of COVID-19.



A

?,&& Adapt to drive business continuity

Signal your values and lead the charge to meet evolving customer needs

Executive Leadership Customer Centricity Safety and Reassurance
* Take control of the narrative around * Keep customersinformed with up- * Share your step-by-step plan to
your business and industry to-date websites and information address the current challenges
* Demonstrate a thoughtful » Listento and read what customers  Connect with customers virtually
and authentic voice are saying to effectively support _ ,
| e AT * Conduct webinars, virtual
* Build a sense of Q&A, and panels
connectedness among your *  Provide turnkey resources

customer community to customers



- xecutive
_eadership

Today’s best leaders set an authentic
vision by inspiring others to take
action through clear, concise and
compassionate direction.

all 4G @
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P Kevin Ban, MD - 3rd+ e
A;" Chief Medical Officer at Walgreens
6d - Edited - @

A personal note about #covid

Dear friends and neighbors

As Chief Medical Officer of Walgreens, | have been working closely with the
White House, CDC, CMS and HHS to help mitigate the impact and flatten the
curve of COVID-19.

In this effort, local governments, schools, churches,and community groups have
taken expert advice seriously and stopped activities to decrease interactions.
This will have an enormously positive impact on the mitigation of the disease.

Parents must now take their role seriously by not allowing their children to meet
up with their friends. You must not permit hanging out, play dates, sleep overs
or any other type of interactions. Your kids are kids who see this as an
opportunity to skip school and hang with their friends. You must not, by saying
“No" to your children. | hope this is clear.

Remember:

1. Wash your hands regularly
2. Practice good cough and sneeze hygiene

2 Ba dalilharatahs hid nalitahs anti caninl #a ha anti viral (eanial dictaneina

Kevin Ban, Chief Medical Officer,
Walgreens wrote to parents about
mitigating the spread of COVID-19.

h
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Arne Sorenson [l - 2nd
President and CEO at Marriott International =+ Follow
3d.-®@

Earlier today, | shared with Marriott International associates an update on the
impact of Coronavirus (COVID-19) on our business and the steps we're taking to
respond to it.

and the steps we're
taking to respond to it.

O © & 30,568 + 2,130 Comments - 867,148 Views
(5 Like | Add a comment... > Share

Most Relevant v

@ Jeff Weiner m « Following 3d-..

CEOQ at LinkedIn

If you ever wondered what extraordinary leadership looks like during
times of crisis, watch this video. Brutally difficult decisions made
compassionately and communicated transparently and frc __see more

Arne Sorenson, CEO, Marriott
International exhibited
compassionate leadership with an
emotive note to Marriott associates.
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ADP + Follow ===
Paoel 755,604 tollowers
3d- @ Q Search
T Join Pete Isberg, Ellen Feeney, and Helena Almeida for another special edition
Workplace Spotlight #webcast. Receive critical insights on protecting your workforce ;
E i : 220 ‘D Yo & Write a post
- and understand policies as your organization responds to #COVID19, Register today.

Woolwarths Supermarkets + Follow ==+
2@

We've introduced temporary measures across our stores to help support the

[ ) [ ) \
Workplace Spotlight Series VP, Government Relations ahopping nesds of e slderly and people with disability in the community.
g This week we wil be opening exclusively for the elderly and those with a disability

to shop from 7am to 8am, where permitted.

éESD-Ohd'lng tO COV'D‘].Q i SN G I;;;E st be zp ur:iedh 1e.mprjtedezted din supermarkets ove

2 ’
FRIGAY, MARCH 20, 2020 | 160 AN EDY While we'll continue to do our very best to restock our stores during this period of

P, R SRR
your customers is by listening to — ‘

what they need and adjusting e

your plan, brand and

content accordingly.

Australian grocery chain
Woolworths updated store
hours to support the needs of
the elderly and disabled
community

ADP created a webcast series to
help companies protect their
workforce and understand
government policies.



Safety and
Reassurance

When navigating times of
uncertainty, companies recognize
that the safety and health of people is
paramount. In government or
industries that are impacted most
heavily, sharing their plan to keep
people secure can help to mitigate
fear and risk.

QATAR 1V

We understand the need to go and see the people and places we want 1o see. As an
airline, it is our duty to enable people to travel safely. We maintain the highest levels
in airline safety, hygiene standards and procedures.

Air Filtration Removes 99.97% of

2 All aircrafts are disinfected regul
contaminants

OO @ 307 - 22 Comments

Qatar Airways outlined precautions
the company is taking to ensure safety
and hygiene standards are increased
on flights to help passengers keep
safe.

[& Write a post

Justin Trudeau [ - Following

Prime Minister of Canada | Premier ministre du Canada
d. @

As the COVID-19 situation continues to evolve, more and more of you are

stepping up to help your neighbours. And across the country, businesses small
and large are offering their services. So today, we launched a plan th ._see more

News Release

PRIME MINISTER ANNOUNCES
CANADA'S PLAN TO MOBILIZE INDUSTRY
T0 FIGHT COVID-19

Prime Minister announces Canada’s Plan to Mobilize Industry to fight
COovID-19

pm.gc.ca

O & O 4,417 - 214 Comments

Prime Minster Justin Trudeau
published plans to mobilize
Canadian industry in order to fight

COVID-19.



VWhen creating content, practice
the fundamentals

Never lose sight of your customers' and employees' needs
Demonstrate trustworthiness
Bring your brand values to life

Be supportive

Be human

Listen intently

Be mindful of tone, timing and delivery

© N o ok NN

Look forward while keeping your finger on the pulse
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